
Love at first sound
Phonak AudéoTM Marvel
Your Guide to Marketing



This toolkit is designed to provide an 
overview on how to conduct a
successful campaign over a four month  
period utilising all the available assets.  
Includes an easy to follow marketing and 
communication plan.
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Our commitment to  
improving hearing  
without limitations
With every new Phonak product, we’ve pushed the boundaries of hearing 
technology to create solutions that deliver excellent sound quality, are 
easy to use and improve people’s lives.

Our latest creation is the result of years of extensive research &  
development all coming together in one marvellous piece of technology. 
We’ve listened to hearing care professionals and users around the word  
and focused our attention on what they want from a first-class hearing 
aid. With this philosophy, combined with modern technology, we’ve 
developed a multifunctional hearing aid that conveys a love at first 
sound experience.

Introducing Phonak Audéo Marvel:
• Clear, rich sound

• Connectivity to smartphones (iOS and Android), TV and more

• Rechargeable models

• Smart apps

1. An overview & introduction to Phonak Audéo Marvel hearing aids

Love at first sound… each and every day!
When we say love at first sound, we don’t just mean the first time your  
clients try Phonak Audéo Marvel, but each and every time they wear them. 
From the moment you first fit them with their Marvel hearing aids, they can 
expect a clear, rich sound experience second to none.

Key highlights:
• Exceptional sound quality from the first fit1

• Better speech understanding in noise2

• Reduced listening effort in noise3

• Top rated streamed sound quality4
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1. An overview & introduction to Phonak Audéo Marvel hearing aids

Clear, rich sound

This new generation of Phonak technology recognises and  automatically 
adapts to precisely match more listening situations than  ever before.5 With 
AutoSense OS™ 3.0 and Binaural VoiceStream Technology™ in all models, 
your clients can enjoy better speech understanding in noise2 and less listening 
effort3 in everyday life. Audéo Marvel streams the full audio bandwidth in 
real time and bi-directionally to tackle challenging listening situations.

Connectivity to smartphones, TV and more

With the world’s only hearing aid that streams any audio content from  iOS 
and Android phones binaurally, clients can enjoy hands-free calls  using 
their hearing aids like wireless headphones. Made-For-All technology  allows 
direct connectivity to Bluetooth® enabled electronics, allowing clients to 
stream music and listen to podcasts. They can even connect to TVs or 
stereo systems for excellent speech understanding and sound quality. Using 
proprietary AirStream™ technology, the Phonak TV Connector is an easy plug 
and play solution that allows clients to stream movies, shows, music and 
more! With the only hearing aids to classify streamed speech and streamed 
music signals, your clients can enjoy top rated streamed sound quality4 to 
both ears!

From Autumn 2019 Roger Direct™ will be available to all Audéo Marvel 
hearing aid wearers. The simple installation will allow Roger™ technology 
to work together with Audéo Marvel to boost hearing performance over 
both distance and noise without an additional receiver. More 
information and specific co-op tools will be introduced when Roger Direct 
becomes available.

Rechargeable models

Phonak has pioneered rechargeability in the hearing industry with the
introduction of lithium-ion rechargeable batteries. Marvel hearing aids are 
also available with this technology, making them quick to charge and long 
lasting. They switch on automatically when removed from the charger and turn 
off when placed back in the charging case. Your clients can stay connected 
throughout the day, enjoying a full day of hearing including streaming.
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1. An overview & introduction to Phonak Audéo Marvel hearing aids

Smart apps

Phonak has introduced a new digital service platform that can add more 
convenience to both your clients' and your life. Through the myPhonak
app, your clients can choose to share information with you, allowing  
you to customise their listening experience in real-time. You can also 
provide them advice wherever they are with real-time remote video 
support. Easy to use online service tools and support for hearing 
solutions not only help improve the satisfaction of the client, but also 
empowers them to adjust their own hearing aids when needed.

For clients with trouble hearing phone calls, the Phonak myCall-to-Text 
app can help them understand the conversation in their Marvel hearing 
aids, while reading in real time, what the person on the other end of the 
phone is saying. Give them the confidence to take phone calls, even 
when there’s background noise.
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What makes  
Audéo Marvel
hearing aids unique?
Audéo Marvel hearing aids provide exceptional sound quality from the 
first fit,1 and every day after that. We’ve accomplished this by taking 
the proven performance of our technology and improving it in every 
way so that the hearing aids function as your clients expect, in even 
the most challenging environments.

Combining clear, rich sound with multifunctionality, connectivity,  
rechargeability and smart apps, the true uniqueness of Audéo
Marvel hearing aids comes from these technologies working 
harmoniously together – all in one instrument. Plus, even 
though they are packed with all these advancements, they are also 
incredibly user friendly.

1. An overview & introduction to Phonak Audéo Marvel hearing aids
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Why are these  
“must have” hearing
aids for yourportfolio?
We’ve done our research and understand that clients are seeking  
hearing solutions that are effortless, simple and above all clear, 
rich sound. They want solutions that deliver superior hearing 
performance, in both speech understanding and sound quality, 
automatically adjust, are rechargeable, and also seamlessly 
connect to the devices they use in their everyday lives.

Through a combination of new and innovative technology, the 
Phonak Audéo Marvel will satisfy the needs of a wide range 
of clients, from current to prospective hearing aid wearers.

1. An overview & introduction to Phonak Audéo Marvel hearing aids
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Creating new  
opportunities for your  
business
The introduction of Audéo Marvel hearing aids create new 
revenue opportunities by increasing your business – attracting 
and winning new clients, especially in the younger 50 - 70 age 
group whose focus is being able to take control of their hearing 
aid experience.

Packed with innovative technology that allows for direct streaming  
from electronic devices, remote support, and rechargeability, you 
can finally offer your clients a solution that both adapts to and  
improves their lifestyle.

Smart apps allow you to extend your services with remote support 
for your clients. Fittings and adjustments can be performed via 
an app wherever your client may be – giving you and your client 
more flexibility.

1. An overview & introduction to Phonak Audéo Marvel hearing aids



Audéo Marvel is highly appealing to a broad consumer group but especially  
to the younger target group between 50 - 70 years old. They range from first 
time to experienced users with mild to severe hearing losses. Specifically, 
Audéo Marvel appeals to the following types of client:

Conventional client
This target group values quality hearing performance and ease of use. They  
are a bit hesitant to use new technology, however may be interested in an 
all-in-one solution that allows them to access additional features should 
they want to in the future. It is also important to note that they may 
require more support when it comes to learning about what features and 
tools are available.

Tech savvy client
This target group is interested in direct connectivity and eSolutions, but 
hearing performance is still the most important factor to them. They are 
first movers who adopt new technology easily and want their hearing aids 
to seamlessly integrate with their smartphone, tablet or TV.

All client segments
For clients of varying levels of hearing loss, the main benefit that they will  
always look for is hearing performance. Another feature they will look for 
is rechargeable technology.

Overview of the target  
audiences & thebenefits  
they look for

2. How to sell Phonak Audéo Marvel hearing aids to your clients

Key features clients look for in hearing solutions:
• Hearing performance (all segments)

• Automatic adjustment (conventional)

• Effortless direct connectivity and remote fitting (tech savvy)

• Rechargeable technology (all segments)

• Easy to use (all segments)

10



11

Building a successful 
marketing campaign

2. How to sell Phonak Audéo Marvel hearing aids to your clients

To help optimise the success of your Audéo Marvel campaign and achieve the best  
response rates from both new and existing clients, we have provided a month-by-
month calendar which details when to utilise each of the available marketing tools.

Depending on the size of your clinic, budget and desired outcome, you may choose to 
execute a shorter campaign, perhaps four weeks, which pulls together a handful of the 
activities listed on the next pages. 

Successful marketing campaigns should be targeted, integrated and measurable. 

Activity
November December January February

Wk 1 Wk 2 Wk 3 Wk 4 Wk 1 Wk 2 Wk 3 Wk 4 Wk 1 Wk 2 Wk 3 Wk 4 Wk 1 Wk 2 Wk 3 Wk 4

B2C Brochures 
available

Posters

POS

Hearing screener 
promotions

Door drop mailer
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Building a successful 
marketing campaign

2. How to sell Phonak Audéo Marvel hearing aids to your clients

November December January February
Wk 1 Wk 2 Wk 3 Wk 4 Wk 1 Wk 2 Wk 3 Wk 4 Wk 1 Wk 2 Wk 3 Wk 4 Wk 1 Wk 2 Wk 3 Wk 4

N
ew

sp
ap

er
 A

dv
er

ts

Love at first 
sound

Recharge

Christmas

Direct 
connect

Listening in 
noise

E-Solutions

Valentines
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Building a successful 
marketing campaign

2. How to sell Phonak Audéo Marvel hearing aids to your clients

November December January February

Wk 1 Wk 2 Wk 3 Wk 4 Wk 1 Wk 2 Wk 3 Wk 4 Wk 1 Wk 2 Wk 3 Wk 4 Wk 1 Wk 2 Wk 3 Wk 4

Social media
(as per social 
media plan)

PPC/Web display 
adverts

Update website

Le
tt

er
s

Upgrade

Prospect

Newsletter articles

Testimonials from 
wearers



Newspaper ads

The three best media options for your Audéo Marvel ads:

• Daily newspaper

• Community papers

• Regional senior publications

Each of the newspapers ads are designed so you  
can personalise the contact details.
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Benefits

• Newspapers are read regularly by adults 50+ for
their information and therefore can be a good
generator of leads.

• Newspaper ads provide the opportunity to deliver a
detailed message and educate the reader.

• By running ads in the local newspaper, you are seen as
part of the community.

• Provides specific information about your clinic & allows
you to feature your own hearing care professionals.

Tip
• If possible, negotiate free ads and placement in sections of

the newspaper that our target audience reads the most.

• Seniors publications are also very cost effective
publications. Consider getting an over-run and delivering
copies to your local seniors’ homes and medical centres.

2. How to sell Phonak Audéo Marvel hearing aids to your clients

Summary of available  
marketing pieces



2. How to sell Phonak Audéo Marvel hearing aids to your clients

Advertorial
The advertorial is placed in the newspaper just like a normal ad. 
However, the characteristics of an advertorial piece means it 
reads like a newspaper article. This allows for more detailed 
information and the ability to illustrate to the reader the love at 
first sound concept, and how the Audéo Marvel is one of the 
most sophisticated & multifunctional hearing aids available 
today. It also explains the new eSolutions services available 
from Phonak.

Benefits

• Delivers information in a format that is engaging and
interesting, which readers find both entertaining &
useful.

• Makes the Audéo Marvel messages more credible,
memorable and persuasive.

• Helps break through the clutter and stand out from the
competition.

Tip

• Ask if your advertorial can appear in the front section of
the newspapers in the news & business section to reach
business professionals in your community.
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Freestanding newspaper insert (FSI)

These are inserted in your local newspaper, 
just like a regular flyer.

Benefits

• Provides a greater level of information than using
newspaper ads alone.

• Potential clients like to read detailed information.
• Stands out in the local newspaper and will get

noticed – increasing the potential response rate.
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Tip

• Ask your local newspaper which
days have the highest distribution
so you can reach as many  potential
clients as possible.

2. How to sell Phonak Audéo Marvel hearing aids to your clients



2. How to sell Phonak Audéo Marvel hearing aids to your clients

Door drop postcards
This is an alternative to the client letters allowing you to decide which you  
prefer. The postcard is more general and only provides key highlights about 
Audéo Marvel rather than specific features that appeal to certain client 
groups. It serves more as an awareness tool than a targeted informational 
piece.

Benefits

• It provides the opportunity to send out a short, easy to digest
message to your clients.

• It is relevant to all client groups.

• Very cost effective way to communicate the unique benefits of Audéo
Marvel.

Tip
• Have copies of the postcards in your clinic so you can give them

to clients coming in for appointments, or send them to clients
who have phoned to inquire about Audéo Marvel.

• Ask permission from organisations you are already working with
to send postcards to their database of members such as the local
Chamber of Commerce or other local business organisations.
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Client letters

There are letter templates available for prospects, upgrades and 
re-engagement customer groups.

Benefits

• The letters are personal and provide the opportunity for a detailed
message which will educate and engage the client.

• You can track the response from each mailing so you know where your
leads are coming from.

• Very cost effective.

Tip

• Ask permission from organisations you are already working with to
send letters to their database of members such as the local Chamber of
Commerce or other local business organisations.

2. How to sell Phonak Audéo Marvel hearing aids to your clients
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2. How to sell Phonak Audéo Marvel hearing aids to your clients

Email client letters
These are similar to the printed letters but in digital format.  
These are ideal if you have collected clients’ email addresses in 
your point of sale system. Again, each email campaign can be 
tailored to each client group (i.e. tech savvy, conventional, 
existing, upgrade and prospects).

Benefits

• Very cost effective.

• Response can be easily tracked.
• Helps build relationships with existing and potential 

clients. They like to hear from you and be informed.

• Keeps your business top-of-mind with your most 
important clients.

Tip

• Ask permission from organisations you are already  
working with to email their database of members such  
as the local Chamber of Commerce or other local 
business organisations.
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2. How to sell Phonak Audéo Marvel hearing aids to your clients

Point of Sale
As you may have noticed, the Phonak branding has evolved 
with the launch of the Marvel. Now, you’ll recognise two 
central characters, Ellie and Sarah, who appear in all our new 
creatives. 

Ellie and Sarah are two, fun-loving ladies in their 50s, whose 
eyes have been opened to the possibilities that Marvel brings. 

We believe this new imagery should fit more seamlessly into 
your own brand and is incredibly eye-catching across various 
platforms.

Phonak has produced a suite of posters for you to use in your 
practices, as well as a series of videos. 

Videos are suitable for use on social media, websites and on 
screens in your practices. 



• Aged (50-70).

• Gender – both male & female.

• Location – select the areas nearest to your clinic.

• Employment – employed business professionals.
• Job titles – Manager. This is the group you wish to reach & will

potentially have the right level of disposable income plus are wanting
the latest technology and quality hearing performance.

• Interests – watching television or movies, listening to music.

Benefits

• Allows you to get very detailed on who you wish to target.
• You can choose the age, gender, location, education, religion, interests,

politics, job title, marital status, etc. so you can decide which of these
filters you want to use and therefore who will see your ads.

• Facebook’s real time analytics let you to see how well your ads perform.

Love at first sound.  
Phonak Audéo™ Marvel.

Learn More

It’s not just a great hearing aid.  
It’s a multifunctional marvel.

Setting up a Facebook page

If you don’t have a Facebook page setting one up for your business is 
straightforward. First go to the link below:

https://www.facebook.com/business/learn/set-up-facebook-page

Once you have set your page up click on the link “Create an Advert”.  This 
will start the process of building your Facebook campaign. You  will be 
asked to select a marketing objective which in our case is  “Generating 
leads”. These are leads you will follow up with and book  appointments to 
introduce Audéo Marvel.

2. How to sell Phonak Audéo Marvel hearing aids to your clients

Paid Facebook ads

Although Facebook ads can be very effective, it is important to note that  this 
platform is  ever changing. Certain  changes can  impact the  
performance of your ads. What will not change is that Facebook favours  
businesses that focus on providing quality content.

It is important to optimise your ads so that your content focuses on  
creating meaningful interactions between users and prompts engagement. 

Who you could target with Facebook ads 
(e.g. Business Professionals):
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• Free, easy and simple

• Builds brand awareness

• Allows customers to feel engaged

Tip:

• Spend some time at the start of each month planning your social 
content and scheduling when you want posts to go out, a small amount 
of time at the start of the month can mean less worry for the remainder 
of the month

• Encourage existing customers to like your page
• Try to respond to all feedback whether positive or negative

2. How to sell Phonak Audéo Marvel hearing aids to your clients

Organic Facebook ads

Paid Facebook ads are a great tool for targeting specific customer groups and
generating leads. However we would encourage also creating organic
Facebook content that can engage with existing customers.

We have a range of content including videos/images and engagement
questions that can encourage this organic engagement which we have
outlined in a thorough social media plan and included some suggested copy
you can use alongside these posts.

Benefits:

22



• Change of season eg. Autumn, Spring etc
• Christmas
• Valentine's Day
• St. Patrick’s Day

2. How to sell Phonak Audéo Marvel hearing aids to your clients

Seasonal assets

We would recommend utilising relevant seasonal assets throughout your 
marketing campaigns.

When to use

23

Tips

• Trial a mixture of assets including digital and offline
• If there is events throughout the marketing campaign local to

yourselves and your centre we encourage you to utilise assets relating
to these, please get in touch with marketing if you require additional
assets for this purpose.



2. How to sell Phonak Audéo Marvel hearing aids to your clients

Introducing our NEW easy to use hearing screener

Knowing your Clients

Individuals with hearing loss are waiting an average of seven years to do 
something about their condition. Younger baby boomers (55+) have 
hearing issues but may not want to visit a HCP – they are not sick, they 
do not want to be treated like a patient. 

Instead, they are looking for a fast, easy, convenient way to test their 
hearing. A trustworthy, easy to use test. Some will look for it in the web, 
some in app-store. 

Many users with hearing issues are searching for the keywords "Online 
Hearing Test" online. Wouldn't it be great if you could offer something to 
them? Wouldn't it be even better if you could nudge them to do a certain 
action which is meaningful to them and to your practice? 

We need to be where users are and help them decide what to do next. 
These individuals hate being cheated by marketing tricks; a hearing 
screener needs to be a honest solution trying to answer their question 
“Do I have a hearing loss and do I need to do something about it?”

Introducing Phonak‘s E-Screener

Phonak have created a fantastic hearing screener which you can easily 
embed on your website to help people at the start of their hearing 
journey.
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2. How to sell Phonak Audéo Marvel hearing aids to your clients

Using the Phonak hearing screener

The screener is a flexible solution which allows the following:

• Personalised branding

• A simplistic, accurate screening

• A choice of call to actions

• Detailed analysis of results

How do I install the Screener?

Phonak have developed a template screener which can be embedded 
seamlessly within your digital activity. Accessed via your account on 
the PhonakPro website, you can utilise a hearing screener to offer a 
softer Call to Action, which may help you engage with a more varied 
target audience. 

Throughout the trialling and testing process, we found that the average 
age of users decreased significantly, when using the hearing screener.  
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Campaign Analysis

One of the most important parts of a campaign is taking the time to 
understand your results and how you have achieved them.

! How much have you invested?

! How many people have you reached?

! How many leads did you receive?

! How many appointments have you made?

The Phonak hearing screener offers comprehensive analysis, enabling 
you to optimise and refine your campaigns. 

With simple analytics, you can see how many people have completed 
your screener, how many of those people had a hearing loss, their 
engagement and of course form fills. 

2. How to sell Phonak Audéo Marvel hearing aids to your clients
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2. How to sell Phonak Audéo Marvel hearing aids to your clients
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Four Steps to Integrating the Hearing Screener into your Marketing

1) Digital marketing campaign 2) Create a good landing page 3) Link to your screener 4) Provide, track and follow up
actions

Your web landing page Phonak Screener (with your design 
and call to actions) Your website booking

Tip

• For more information about the hearing screener and everything it
offers, we have a series of short tutorials. Please visit:
phonakhearingscreener.co.uk



2. How to sell Phonak Audéo Marvel hearing aids to your clients

Website display ads
The target clients, 50 to 70 years-old, use the internet to research  
information and learn about hearing loss & hearing aids. The display ads  
are used to target both potential clients and their family members to  
lead them to the information they are searching for.

Online campaign options:
• Geo-targeting – the display ads will only reach potential clients who

live within a specific radius around your clinic.

• Keyword and topic targeting – clients who have been searching
online for information on hearing loss, rechargeable technology,
hands-free connectivity and hearing solutions will be shown the
Audéo Marvel display ads on other websites they are visiting.

• Display ads can be shown to potential clients who have recently
searched online for information about hearing loss and related
topics.

• The display ads can be shown based on the content of the particular
site or page the potential clients are viewing.

• The display ads can be shown to potential clients who have visited
your site when they visit other sites.

Benefits
• Directly reaches the target market on the internet – generating

legitimate leads.

• Family members browsing the internet can also be reached and be
intrigued to learn more.
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3. Reasons to recommend Audéo Marvel

How do  
Audeo Marvel  
hearing aids  
simplify your  
clients' lives?
The Audéo Marvel is the perfect solution for  
clients who are looking for a hearing solution  
that offers easy to use technology that  
seamlessly fits into their lifestyle while  delivering 
high quality hearing performance.

The key reasons to recommend Audéo Marvel are:

Clear, powerful sound
• Exceptional hearing performance, sound

experience and sound quality in even more
everyday listening situations.

• Better speech understanding while on the
phone or in loud, noisy environments.2

• Fully automatic hearing aids that deliver  better
speech understanding versus manual program
selection.

Connects to smartphones,  
TV and more

• Connectivity to smartphones - iOS and
Android.

• Connectivity to a variety of everyday
electronics.

• Hearing aids used like wireless stereo
headphones.

• AutoSense™ OS 3.0 allows hearing aids to
deliver excellent TV sound quality and high
quality music streaming experience – even
better than previous generations!

• Designed to improve speech understanding  in
loud noise and over distance, RogerDirect™
allows Roger technology to stream directly to
Marvel hearing aids without having to attach an
external receiver. Coming Autumn 2019.

Phonak rechargeable option delivers  
seamless hearing throughout the day

• Hearing aids switch on automatically
when removed from the charger.

• Super quick charging.

• Full battery charge = Full day use.

• Never change a disposable battery again.
• Equipment is a closed system, designed  to

be more reliable (no dust, dirt, water).

• Battery engineered to last 6 years.

Smart apps available that give more 
control and peace of mind to the 
client while still allowing them 
access to the expertise of the HCP

• Remote Support allows clients to receive
consultations and adjustments without having
to visit the clinic.

• The Hearing Diary allows clients to share
their experiences and feedback about their
hearing aids.

• myCall-to-Text app transcribes phone calls
in real time giving clients confidence when
speaking on the phone.



To download all our 
available Marketing assets, 
please email 
marketinguk@phonak.com 
or call 01925 623 606.
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Life is on
At Phonak, we believe that hearing well is essential to living life to  
the fullest. For more than 70 years, we have remained true to our  
mission by developing pioneering hearing solutions that change  
people’s lives to thrive socially and emotionally. Life is on.

www.phonakpro.com
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